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Ground Rules



Zones 25B & 29





Public Image is Everything



Public Image is Everything

Community Involvement
Members

The “VIBE” of your Club
Projects

Fundraisers
Location/Food/Speakers

Online Presence
Voice & Visual Identity



The Secret Sauce



The Why.



Rotary Talking Points

#1 Service Organization
on THE PLANET



Rotary Talking Points

Instrumental in the
CHARTER OF THE UNITED NATIONS



Rotary Talking Points

We are "this close" to eradicating 
POLIO FROM THE WORLD

(and many have never even heard of Polio)



Rotary Talking Points

1.4 million members in
over 200 counties!



Rotary Talking Points

Relationships that
GET THINGS DONE

…from the ground up!



Rotary Talking Points

In a divided world…
It is more important than ever to belong to something that is

Non-political
Non-religious

and is welcoming to all!



Rotary Talking Points

Meetings allow innovators to connect,
get work done, be accountable,

and be guided by the 4 Way Test.



Rotary Talking Points

Charity Navigator has ranked
The Rotary Foundation with a 4 Star rank

for MANY YEARS in a row.



Rotary Talking Points

The Rotary Foundation's mission
is to advance world understanding,

goodwill & peace!



Brand. More than a logo.



Brand. More than a logo.



Brand. More than a logo.

Mission:
To bring inspiration
and innovation
to every athlete*
in the world.

*If you have a body
  you are an athlete.



Brand. More than a logo.



Proper Rotary Branding

Fix this



Proper Rotary Branding

The Brand Center
is your friend!



Incorrect Rotary Branding



Brand Center

brandcenter.rotary.org

https://brandcenter.rotary.org/


Rotary Year Checklist

Website Audit
ü Update Club Logo & RI Theme
ü Add/Update your Speakers
ü Add/Update your Club's Event
ü Fresh content to the Home 

Page weekly

Printed & Other
ü Brochure
ü Leave Behind / Flyer / Rack 

Cards
ü Business Cards
ü Email Signatures
ü Ensure all members have an 

updated email in MyRotary and 
ClubRunner/DACdbclub

ü Visit your Club as a guest!

Social Media
ü Update your Profile and Cover Photo with Proper Club 

Logo & New Theme (if applicable)
ü Check your about us page for accuracy
ü Know your Admins and have multiple members assigned
ü Make sure you are a Public page, not a closed group
ü Add a new post about an upcoming 

meeting/speaker/event
ü Ask your members to go Like/Follow.
ü Tag (@) Members, Pages, Partners
ü Use Hashtags (#PeopleOfAction #ServiceAboveSelf, etc.)
ü Help your members understand the importance of 

interacting with your Club's Content
ü Commit to posting weekly/regular content about your Club



Take Action!



Public Image is….
EVERYTHING!

https://www.zones25b-29.org/sitepage/public-image-resource-library 

https://www.zones25b-29.org/50186/Page/ShowSitePage?ClassCode=SitePage&Slug=regional-rotary-roadmap 

https://www.zones25b-29.org/sitepage/public-image-resource-library
https://www.zones25b-29.org/50186/Page/ShowSitePage?ClassCode=SitePage&Slug=regional-rotary-roadmap


The Secret Sauce



Take Action!

What are your 
post-session 
action items?

What goals / 
changes do 

have for your 
Club?

Who are you 
going to recruit 
to implement 

your action 
items?

How are you 
going to share 

your vision?

Capture on your Goal Sheets



Thank You!

Patrick Harrison
Regional Rotary

Public Image Coordinator
Rotary Club of Austin Cosmopolitan | District 5870

pharrisonrotary@gmail.com 

Ben Bauer
Assistant Regional Public Image 

Coordinator
Rotary Club of Marshfield | District 6250

benjaminjbauer@outlook.com


